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Abstract: This study is grounded in the necessity for MSME actors to manage and develop 

their businesses professionally in accordance with Islamic economic principles, thereby 

avoiding a capitalist sales system. The application of Sharia economic principles in society is 

currently of critical importance. However, many MSME actors lack sufficient understanding of 

Sharia-based muamalah principles. The author concludes that Allah SWT explicitly prohibits 

Muslims from engaging in economic activities that contain forbidden elements such as usury 

(riba), gambling (maysir), uncertainty (gharar), and similar practices, whether in business 

development or other economic activities.The study aims to analyze the characteristics of 

Sharia entrepreneurs in MSMEs. The research employs fieldwork with a descriptive qualitative 

approach, utilizing observation, interviews, and documentation techniques. The findings reveal 

that the implementation of Sharia economic principles by MSME actors in trading activities 

includes upholding honesty, fairness, transparency, and providing accurate information to 

customers. The key aspect for every individual in trade is to conduct their work in accordance 

with Islamic principles. These practices foster a conducive market environment, enhance 

service quality, and maintain business order. Consequently, MSMEs can sustain growth and 

development, serving as an expression of piety to Allah SWT by fostering ethical and blessed 

economic activities. 

 

Keywords: Sharia Entrepreneurs; Islamic Economic Principles, Micro Small and Medium 
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Background  

Entrepreneurs frequently encounter numerous uncertainties, making resilience and the ability 
to quickly overcome challenges a crucial advantage for businesses (Markman & Baron., 2003). 
Resilient entrepreneurs are capable of exploring and leveraging opportunities, as unforeseen 
events enable them to adapt and benefit from new situations. 

 

Schumpeter & Clemence, as cited by (Shavab, 2021), define entrepreneurship as an innovative 
activity aimed at seizing business opportunities. Chowdhury, as quoted by (Febrianty, 2020), 
describes entrepreneurship as the application of skills and innovation by individuals who take 
the initiative to engage in productive efforts to achieve their goals. Entrepreneurs are those 
who initiate their ventures. According to Machmud et al., as cited by (Bairizki, 2021), 
entrepreneurs are individuals equipped with the ability and mentality to establish a business, 
either producing goods or providing services to generate profit. 

 

Machmud et al., as referenced by Fasa (2020), explain that the foundation of Islamic-based 
entrepreneurship or Muslimpreneurship lies in taqwa (faith) and worship to Allah SWT. This 
foundation encompasses other key elements of Islamic entrepreneurship, including the 
concepts of halal, efficiency, noble values, honesty, prosperity, knowledge, and care for the 
community and the environment. Islamic entrepreneurship is deeply rooted in tauhid, which 
incorporates al-iman (faith), al-ilm (knowledge), and al-amal (righteous deeds and efforts) 
(Abdullah & Sahad., 2016). 

 

In Islam, as Oukil explains (Athik Hidayatul Ummah, 2021), the characteristics of 
entrepreneurship are guided by principles outlined in the Quran and Hadith. Islamic 
entrepreneurship is inherently part of Islamic culture, as reflected in the characteristics of 
Prophet Muhammad and his companions. 

 

Entrepreneurial traits can guide individuals in enhancing resilience (Ahmed & Ahmed., 2018). 
According to Kuckertz et al., as cited by (Sudirman, 2020), one of the factors contributing to 
business resilience is entrepreneurial characteristics that emphasize business sustainability 
through hard work, innovation, creativity, and customer orientation. 

 

The characteristics of Islamic entrepreneurship include creativity, innovation, courage to face 
risks, resilience in the face of challenges, the ability to seize opportunities, and 
competitiveness. A key characteristic that defines Muslim entrepreneurs is noble ethics. Every 
entrepreneur should emulate Prophet Muhammad SAW as a role model in business. The 
characteristics of Muhammad that embody Islamic entrepreneurial traits include fathanah 
(intelligence, professionalism, innovation, and creativity), amanah (responsiveness and 
responsibility), tabligh (communicative), and siddiq (positive thinking and optimism) 
(Siswanto, 2016). 

 

Johnson, Elliott, and Drake, as cited by (Marantika, 2020), assert that social capital fosters 
resilience by enhancing adaptability, flexibility, and collaboration. Through these means, 
resources are mobilized to proactively and reactively respond to challenges. Similarly, 
(Seville, 2015) argues that networks and resources available to businesses through their 
connections contribute to organizational resilience. 

 

Sarif, as referenced by (Zuhri, 2019), elaborates that Islamic social capital enhances resilience 
by utilizing universal solidarity (ukhuwwah) through mutual cooperation among stakeholders 
in providing financial and non-financial capital to build business resilience for sustainable 
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performance. Islamic social capital and the resilience of small businesses are evident in formal 
and informal interactions and the sharing of knowledge and experiences through social capital. 

 

The relationship between entrepreneurship and religion has been explored by many 
researchers. According to (Dodd & Gotsis., 2016), individual elements shaping the 
entrepreneurial belief matrix influence the entrepreneurial process. Reviewing literature from 
the past century, they define religion as a repository of values and a variable that explains 
entrepreneurship and innovation. Wiseman & Young, as quoted by (Siregar, 2021), observe 
that in the United States, regions with a larger proportion of individuals identifying as 
Christians score higher in productive entrepreneurship and lower in unproductive 
entrepreneurship. 

 

Based on the aforementioned issues, the author aims to contribute improvements to the 
development of MSMEs by focusing research on the characteristics of sharia entrepreneurs in 
micro, small, and medium enterprises (MSMEs). 

 

Research Methode 

This research aims to analyze and describe the characteristics of sharia entrepreneurs in micro, 
small, and medium enterprises (MSMEs). The type of research employed is descriptive 
analysis. According to (Haris, 2023), descriptive analysis is an empirical examination that 
investigates a specific phenomenon or event within a real-life setting. The data for this study 
are collected from both primary and secondary sources. 

 

The research adopts a qualitative approach. As stated by Bogdan and Taylor in (Arifudin, 2023), 
qualitative research is a procedure that produces descriptive data in the form of written or 
spoken words from observed individuals and behaviors. (Arifudin, 2022) explains that this 
process involves transcribing data, coding field notes, and interpreting the data to draw 
conclusions. 

 

This study employs qualitative methods using field research. As (Kartika, 2020) notes, this 
approach aligns with the primary goal of the study, which is to describe and analyze the 
characteristics of sharia entrepreneurs in MSMEs. Using this method allows researchers to 
address the issues under investigation effectively (Kartika, 2023). 

 

The accuracy of data collection techniques is vital for ensuring the scientific validity of 
research. The data collection techniques utilized in this study include observation, interviews, 
and documentation. Techniques are considered tools for executing technical tasks carefully and 
systematically, employing critical thinking to achieve objectives. Although research falls within 
the realm of science, it is conducted to collect data realistically and systematically to uncover 
truths. The research methodology serves as a means to address any problem. In this context, the 
researcher gathers information on the characteristics of sharia entrepreneurs in MSMEs from 
books, articles, journals, theses, dissertations, e-books, and other sources (Rusmana, 2020). 

 

Given the need for library materials as data sources, this research also utilizes library research. 
Researchers rely on books, scientific articles, and other related literature in both printed and 
online formats to explore the topic and issues (Arifudin, 2020). 

 

Accessing information from data sources requires the application of specific data collection 
techniques. Amir Hamzah in (Kartika, 2021) claims that data collection is an effort to gather 
information related to the subject being studied. The researcher employs library research to 
collect data, starting with libraries to obtain information from books, dictionaries, journals, 
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encyclopedias, papers, periodicals, and other sources that provide insights into the 
characteristics of sharia entrepreneurs in MSMEs. 

 

Furthermore, Amir Hamzah in (Kartika, 2022) explains that data collection involves various 
efforts to gather facts related to the topic under investigation. These details are found in 
scientific literature, research, academic papers, dissertations, theses, and other written sources. 
(Arifudin, 2021) states that data collection can be carried out in different circumstances, using 
various sources and techniques. 

 

Observation is a direct research process focusing on the phenomena being studied (Nasem, 
2018). This method enables researchers to directly observe and experience the atmosphere and 
conditions of the research subjects (Arifudin, 2019). The observations in this study are centered 
on the characteristics of sharia entrepreneurs in MSMEs. 

 

The interview technique employed is structured interviews, conducted using predefined 
guidelines. Questions are tailored to the information required and aim to uncover empirical data 
(Juhadi, 2020). Documentation is another data collection technique that involves examining 
written records and documents. The term "documentation" originates from the word 
"document," which refers to written materials. In this method, researchers analyze written items 
such as books, magazines, meeting minutes, and diaries. According to Moleong in (Ulfah, 
2021), documentation is a way of gathering information or data through archival and document 
analysis. Documentation strategies are also used to collect data about the research subject, 
specifically the characteristics of sharia entrepreneurs in MSMEs. 

 

According to Muhadjir in (Tanjung, 2020), data analysis involves systematically organizing 
and compiling findings through observations and interviews, allowing researchers to focus on 
their studies. The findings are then refined, classified, and presented as material for others. 

 

Result and Discussion 

In Islam, entrepreneurial activities must adhere to principles aligned with sharia, as Islam 
regards entrepreneurship as one of the most honorable ways to earn a livelihood. Therefore, all 
entrepreneurial activities should be conducted in the best possible manner, avoiding fraud, 
usury, deceit, and other unjust practices. A sharia entrepreneur is someone who emulates the 
practices of Rasulullah SAW. 

 

Entrepreneurs are courageous individuals who take risks, seize opportunities, and demonstrate 
initiative through innovative and creative approaches to business development (Labetubun, 
2021). Essentially, entrepreneurship in Islam shares many similarities with general 
entrepreneurship. However, due to the importance of business as a profession for Muslims, 
sharia entrepreneurship must be grounded in humanistic and religious values, placing religious 
considerations as the foundation of work. The characteristics of sharia entrepreneurs lie in their 
ethics, which distinguish them from other entrepreneurs. In conducting business, Rasulullah 
SAW exemplified integrity, extensive knowledge, and exceptional skills, along with traits such 
as honesty, creativity, bravery, self-confidence, tabligh, and istiqamah. Furthermore, the 
integrity of a sharia entrepreneur is reflected in traits like taqwa, tawakkal, honesty, 
remembrance of Allah, gratitude, trustworthiness, sincere intentions, worship in business 
activities, paying zakat, giving infaq and sadaqah, diligent worship, maintaining relationships, 
caring for the poor, tolerance, acknowledging mistakes, and repentance. 

 

Rasulullah serves as the perfect example of a competent and religious entrepreneur. His success 
in business was largely influenced by his personality, with entrepreneurial success in Islam 
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being independent and rooted in personal integrity. The integrity of an entrepreneur is evident 
in their character traits. 

 

According to Farma (2022), the application of sharia economic principles can be observed in 
the conformity of certain behaviors of MSMEs business actors with sharia principles: 

1. Willingness to take risks: MSMEs entrepreneurs have implemented this principle by 

producing their goods or services in accordance with sharia guidelines. They avoid 

producing or marketing prohibited goods and services and are prepared to face risks, 

recognizing that no benefits or profits can be gained without risk. 

2. Avoidance of hoarding: MSMEs entrepreneurs refrain from stockpiling goods to obtain 

large profits, and they strictly avoid engaging in exploitative production practices that 

result in injustice. 

3. Prohibition of monopolies: Islam advocates a market mechanism based on perfect 

competition. To protect the rights of both buyers and sellers, Islam permits and even 

mandates government intervention to monitor market practices. Monopolies, duopolies, 

and oligopolies are permissible only if they do not result in excessive profits beyond 

normal levels. In practice, MSMEs entrepreneurs distribute their products competitively 

and fairly, avoiding harm to other business actors. In marketing, Islamic values as 

prescribed by Allah SWT must be upheld, such as honesty, transparency, and clear 

communication with customers.  

4. Prohibition of usury (riba): This principle is evident as MSMEs entrepreneurs often prefer 

to borrow capital from family rather than conventional banks. Many entrepreneurs 

understand the prohibition of riba and favor family loans due to their simplicity compared 

to bank loans. 

5. Thus, the implementation of sharia economic principles in MSMEs practices indicates that 

these entrepreneurs fulfill the criteria prescribed by Islam. In their business development, 

MSMEs actors refrain from hoarding, monopolies, usury, and other prohibited activities. 

 

Conclussion and Recommendation 

Based on the findings and discussion outlined, it can be concluded that the application of sharia 

economic principles in MSMEs, particularly among business actors in Bogor, serves as a means 

to enhance societal welfare. It also encourages individuals to further explore their potential and 

maintain their business outcomes to remain independent. The implementation of sharia 

economic principles in MSMEs practices includes conducting trade activities with values such 

as honesty, fairness, avoiding deceit, transparency, and providing truthful explanations to 

customers about the products being sold. 

 

The most crucial aspect for all individuals engaged in commerce is conducting their work in 

alignment with Islamic principles. This approach fosters a conducive market environment, 

improves the quality of customer service, and enhances orderliness among business actors. 

Consequently, MSMEs businesses can sustain and grow, reflecting a form of devotion to Allah 

SWT that contributes to creating a just and ethical economy. 

 

Recommendations based on the research findings include urging MSMEs actors to consistently 

adhere to sharia economic principles. These principles involve avoiding fraudulent practices, 

upholding honesty, abstaining from riba, and continuously innovating in product development. 

By doing so, MSMEs actors can improve their welfare, not solely for profit but also to earn the 

blessings of Allah SWT. 
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